Currently, Indonesia has the fourth largest population in the world, with the tenth largest economy by purchasing power, and Indonesia is part of the G-20. Indonesia has an economic long-term developmentto be implemented between 2005 and 2025. The plan is divided into five-year period, each of them with a different sector development priorities.
Introduction
In the middle of the current global economic slow recovery, during the first five months of 2015, the Vietnamese Government issued important decisions which serve as a guide for the ministers and lower level responsible. Accomplishments such as maintaining a macroeconomic stability, Vietnam has reached a level of growth that is higher than expected. During the first quarter of 2015, the GDP reached 6.03 percent, topping forecasts and 5.06 percent higher than 2014 GDP, the lowest inflation over the years (0,04 percent in the first four months of 2015); satisfactory export growth with 50.1 billion US dollars (8.2 percent).
The money market of the country was stable, as indicated by the liquidity of the banking system, the interest rates and loans decreased which allows firms to expand production, credit growth in the first four months of 2015 and reached 2.78 percent, the highest level of the last three years. The market is also slowly recovering. The stock market is becoming more attractive, developing real estate market, the volume of transactions in Hanoi and Ho Chi Minh City increased three times more than the level that was achieved during the same period during 2014.
What was achieved by Vietnam during that period received appreciation from experts and various institutions such as the World Bank, IMF, ADB and HSBC and foster confidence in the bright prospects for the country's economy in the future.
The Vietnamese economy in a short period of time continue to be stable and grow as governments struggle to overcome numerous barriers that still exist and to restructure the economy in order to develop sustainability for the long term. Financial organizations such as the WB, IMF, ADB and Vietnam HSBC forecast GDP growth in 2015 was 6 percent in 2016 (6.2 percent) and 2017 (6.5 percent). Vietnam's promising economy didn't leave Indonesia indifferent, Indonesia could take advantage of business opportunities that exist for example in the seafood trade sector and Vietnam wants to increase imports of fishery products from Indonesia. 
Economic Sector relationships

Business sector relationships
The domestic market is quite large with a growing middle class that has an important role to enhance the industry and strengthen the purchasing power of consumer goods. The chamber of Commerce noted that the total trade last year between the two countries almost reached Rp 5 billion. According to Suryo, this number could be much higher if it is reinforced by their business partnership potential. "The partnership can be improved not only in trade but also an investment to achieve maximum economic cooperation"6.
In Indonesia-Vietnam business forum, it was discussed the opportunities of cooperation and investments that involve a number of stateowned and private Indonesia enterprises that already invested in Vietnam such as those in the property and cement sector. With the beginning of economic reforms and the entry of Vietnam as a member of ASEAN and WTO as well as the rising consumption of Vietnamese people, makes Vietnam a potential market for Indonesia products. In addition, the Vietnamese government policies that reduce trade barriers and the abolition of the quota system may also have a positive impact in improving Indonesia-Vietnam trade relations.
Trade Sector Relationships
The Friday ( 06.28.2013) . One among the important targets set by leaders of the two countries in 2015 is to intensify cultural exchange, helped bring the people of two countries closer. In addition to a series of retrieval program association, dissemination of culture and the arts that took place in Vietnam and Indonesia such as fairs culture in 2014, culinary weekend and others. Now the two countries are intensifying activities associate and socialize tourism to other countries. The ambassador Mayerf as said that with a population of 240 million, Indonesia will become a potential market for business entities for Vietnamese tourist companies. In 2014, the number of tourists from Vietnam increased dramatically compare with previous years. Ambassador Mayerfas added: "In the past, people usually choose Singapore Indonesia, Malaysia, and Thailand. But this is not manifested that Vietnam inferior to those countries because they do not know much about Vietnam, now knowing that Vietnam has a lot of very beautiful and natural scenery at a reasonable cost. The quality of services in Vietnam is very good and the Vietnamese people are very friendly, even better than in those named countries ".
